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Abstract

The Role of Jordanian Daily Newspapers in Motivating 

Women's Political Participation 

Farah M. AL-Sadi

The study aimed to identify the role played by Jordanian Daily 

Newspapers in motivating women's political participation, to identify the 

nature of the role played by Jordanian Daily Newspapers in defining women's 

responsibilities and rights and providing these to Jordanian women in society 

as defined by the constitution and law,  to enlighten women's perspectives 

relating to different political issues, and finally to identify women's 

dependence on daily Newspapers, compared to other mass media, in 

encouraging them participate in the various political activities. Sample of the 

study consisted of ( 400) women member at the Jordanian Women Federation. 

The current study adopted the descriptive research as the researcher 

used a survey approach ( a questionnaire) in data collection from the sampled 

women. The questionnaire was administrated to the sampled women whom 

all were members at the Jordanian Women Federation. Results of the study 

showed that ( 94.5%) of the sampled women read daily newspapers, and that 

the political topics were the most read by Jordanian women ( 20.3%). The 

results indicated that ( 17.6%) of the sampled women read the daily 

newspaper to formulate an opinion towards the current political topics and to 

better understand them. Al- Rai- one of the Jordanian daily newspapers- was 

the most read ( 29.5%), followed by Al Ghad ( 25.3%).   

It was found from the sampled women perceptions that Jordanian daily 

Newspapers was the most considerate mass media channel in encouraging 

Jordanian women's political participation ( 28.2%).  The sampled women 



 
 

believed that daily Newspapers considers formulating a pro- women opinion 

(23.7%).  

 Results of the study indicated that daily Newspapers was the most 

trustful mass media channel compared to other mass media tools as one of the 

trustworthy information sources ( M=3.39) and this value was at moderate 

levels. It was found that Jordanian daily Newspapers was influential on 

women reading daily newspapers, especially cognitive effects (M=2.97).                 
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